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«Social Media Use of Chinese FITs» – ein gemeinsames Forschungsprojekt von 
Graubünden Ferien und den Wissenspartnern FHGR und FHNW

• Inhalte und Ziele des Forschungsprojektes
• Kurze Einführung: Social Media in China
• Beispiele von Schweizer Hotels in chinesischen sozialen Plattformen



Das vorliegende Projekt «Social Media Use of Chinese FITs» möchte die chinesische, sehr 
diversifizierte Social-Media-Landschaft für Schweizer Tourismusunternehmen (Destinationen, Hotels, 
DMOs, Leistungsträger wie Seilbahnen usw.) verständlicher zu machen. 
Zentral ist hierbei das Verständnis für das Nutzungsverhalten der chinesischen Nutzer und den 
Einfluss der Netzcommunity durch User Generated Content (UGC).
Übergeordnete Forschungsfragen sind:
• Welche Kanäle nutzen chinesische FITs während ihrer Customer Journey?
• Wie präsentieren sich Schweizer Reiseziele in diesen Kanälen und wie beeinflusst der User 

Generated Content (UGC) die Netzgemeinde bei ihren Entscheidungen?
• Wie können Schweizer Tourismusunternehmer zur Steigerung ihrer Wirtschaftlichkeit und zur 

Optimierung ihres Marktauftritts diese Kanäle nutzen?

Inhalte und Ziele des Forschungsprojektes



Projektpartner sind 
- Graubünden Ferien (Projektleiterin) und die Teilnehmer der Fernmarktinitiative

• 21 Hotels in Graubünden
• 1 Bergbahn
• 1 Eisenbahnunternehmen

- St. Gallen Bodensee Tourismus

Inhalte und Ziele des Forschungsprojektes



Für die einzelnen Partner sollen folgende Ziele erreicht werden:
• Kenntnis über den Status-quo seines eigenen Unternehmens in den chinesischen sozialen Medien 

mit der Möglichkeit zur Einflussnahme, Rückmeldung an die Netzcommunity und Berichtigungen
• Besseres Verständnis dieses Gästesegment und dadurch bessere Akzeptanz durch hiesige 

Mitarbeiter («Wie tickt der chinesische Tourist?»)
• Massnahmen und Empfehlungen für die Entwicklung einer kosteneffektiven und wirkungsvollen 

Strategie zur Gewinnung chinesischer FITs

Inhalte und Ziele des Forschungsprojektes



• Digitalisierung ist heute das Schlüsselwort schlechthin - in China allerdings ist sie gelebter Alltag. 
Die Kommunikation ist schnell, digital und sehr persönlich.

• Aufgrund der Great Firewall of China sind die meisten westlichen Social Media Kanäle (wie etwa 
Google, Facebook, Twitter uvm.) blockiert. Stattdessen haben grosse chinesische Tech-
Unternehmen wie Tencent oder Alibaba eine große Vielfalt an chinesischen Apps und anderen 
Kanälen entwickelt.

• Waren sie anfänglich noch Imitationen ihrer westlichen Pendants, sind die heutigen Channels und 
Apps viel weiter entwickelt, haben mehr Features und umfangreichere Funktionen.

• Diese Plattformen sind bei uns vorwiegend unbekannt und die unglaubliche schnelle
Markteinführung neuer Plattformen erschwert uns den Überblick.

Kurze Einführung: Social Media in China



Marktwert chinesischer Tech-Unternehmen (2020)

Kurze Einführung: Social Media in China



Chinesische Social-Media-Nutzer sind u.a.
- Social-Media-Natives
- Vorwiegend auf mobilen Endgeräten
- Sehr hohe Präferenz für mobiles Bezahlen (mobile wallet)

Weitere Hürden sind u.a.
- Sprache und kulturelle Besonderheiten
- Komplett unterschiedliches Messaging-System
- Trends und Hypes sind schnell und wenig vorhersehbar

Kurze Einführung: Social Media in China



Social Media Nutzer: Wachstum 2017 bis 2025

 2017 gibt es ca. 770 Millionen Social Media Nutzer in China (Bevölkerung China 2017: 1’395 Millionen)

 Trend 2025  ca. 1’135 Millionen Nutzer

https://www.statista.com/statistics/277586/number-of-social-network-users-in-china/

Kurze Einführung: Social Media in China



Kurze Einführung: Social Media in China



2018 nutzten knapp 60% der chinesischen Bevölkerung das Internet
 Von diesen Internetnutzern nutzten 98% dafür mobile Endgeräte

https://www.forbes.com/sites/niallmccarthy/2018/08/23/china-now-boasts-more-than-800-million-internet-users-and-98-of-them-are-mobile-infographic/#3d0e251e7092

Kurze Einführung: Social Media in China



Social Media nach Anzahl der aktiven Nutzer (Okt 2020, in Mio)

 Die ranghöchsten chinesischen Channels haben insgesamt 4’613 Mio Nutzer.

https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/

Kurze Einführung: Social Media in China



Customer Journey 
Dream-Plan-Book-Experience: Welche Social Media Channels werden in welcher Phase genutzt?

Kurze Einführung: Social Media in China



Selected Examples  - Local attractions and their representation



Totem Media 2018 CHINA OUTBOUND MARKETING



Arosa Kulm Hotel & Spa

Overall Score:4.6 
Health:4.6   
Environment:4.6
Service:4.6 
Facilities:4.6

Ten comments from Booking.com

https://hotels.ctrip.com
/international/4225050.
html?isfull=T&cbn=0&e
cp=&ep=1&sd=F&Curre
ncy=null&Exchange=0&
MinPriceRoomShadowI

D=0&ti=110106-
31cba244-21a3-4776-

a053-
5cae31b8c29c&pi=1021
02&tt=1574167180&No
ShowSearchBox=T&listp
roductid=4225050&listis
memberlogin=F&liststar

ttime=2019-12-
21&listendtime=2019-

12-
25&listhasfilters=false&l

istdatetime=2019-11-
19%2013:39:42&master
hotelid=4225050&hcityi
d=39743#ctm_ref=hi_0
_0_0_0_lst_sr_1_df_ls_

1_n_hi_0_0_0

https://hotels.ctrip.com/international/4225050.html?isfull=T&cbn=0&ecp=&ep=1&sd=F&Currency=null&Exchange=0&MinPriceRoomShadowID=0&ti=110106-31cba244-21a3-4776-a053-5cae31b8c29c&pi=102102&tt=1574167180&NoShowSearchBox=T&listproductid=4225050&listismemberlogin=F&liststarttime=2019-12-21&listendtime=2019-12-25&listhasfilters=false&listdatetime=2019-11-19%2013:39:42&masterhotelid=4225050&hcityid=39743#ctm_ref=hi_0_0_0_0_lst_sr_1_df_ls_1_n_hi_0_0_0


Arosa Kulm Hotel & Spa

It’s good. If with hotter spring water, 
it will be better.  Naked Sauna is not 
accustomed to.

From Booking.com

http://www.mafen
gwo.cn/hotel/711
3711.html#checkin
=&checkout=&adu
lt_num=&children
s=

http://www.mafengwo.cn/hotel/7113711.html#checkin=&checkout=&adult_num=&childrens=


Hotel Seehof

From Booking.com

It takes three minutes’ walk from hotel to train 
station. Hotel provides with Davos bus and cable car 
ticket. Bus and cable car station are in front of Hotel. 
Really convenient location for tourists. Swiss service 
is wonderful. Lobby manager and working staff are 
nice. Beverage in minibar is complimentary and 
turndown service is good. When checking out, 
reception nicely asked whether mineral water was 
needed on train. Only one unsatisfactory point was 
the buffet dinner in hotel, with unconsidered taste 
for Chinese and really expensive. There was only 
pasta and salad for me to eat. It is better to go out 
for eating.



Steinberger Grandhotel Belvedere 
• not on Mafengwo or any other major Chinese sites, but: 

Comments from Booking.com
https://www.agoda.com/zh-
cn/steigenberger-grandhotel-
belvedere/hotel/davos-ch.html?cid=-218

Score: 9.0/10 Wonderful
Environment and hygiene level: 9.4
Location; 9.1
Service: 9.4
Facility: 9.0
Comfort level: 8.0
Cost Performance: 8.8

https://www.agoda.com/zh-cn/steigenberger-grandhotel-belvedere/hotel/davos-ch.html?cid=-218


Intercontinental Davos 1/6

Score: 4.3/5
12 comments as listed 
following

The hotel is located in Mid-Levels, next to a small lake, plus the 
hotel's unique shape, looking quiet and elegant. Environment is 
indeed the same, with cute squirrels jumping up and down. 
InterContinental is a comparatively bigger hotel in Davos, so 
breakfast is basically the world of Chinese people (tour groups). 
The cuisine style also caters to Chinese people’s taste. Children's 
playground is the most popular among all hotels in this trip, and 
really wonderful. The rooms are also great, the spacious terrace 
and the stargazing are great. When checking in, the hotel gave 
away a cable car ticket for climbing. Although there was a light 
rain and cloudy weather condition the next day, it was still fun. 
The top of the mountain is suitable place for trekking, biking 
with unmelted snow.  Mountains are covered with snow in 
winter, and then you can experience the joy of skiing.



Intercontinental Davos 2/6

Hotel location is not good. It is a short distance from town. Due to the 
terrain, hotel was built on the mountain. Some rooms can overlook the 
whole town.  Hotel has a scheduled shuttle bus to town, so it is convenient. 
There are several restaurants near the hotel, so No worry about eating. 
Davos is actually the place where the Global Economic Forum was held. 
Many politicians should have stayed at this hotel! Art in public areas; [As for 
Service] Intercontinental is an international brand with five stars, and the 
service is not bad, especially in Switzerland, which is particularly expensive. 
Front desk learned that we were going to a small town and gave us a map. 
After checking out, bellboy warmly took us to the station! [Regarding with 
room] The design of the marble in the public area makes us feel cold, maybe 
due to temperature. The room is very large with more than forty square 
meters! I think it should be an ordinary room without upgrading. The 1.8-
meter wide bed is comfortable and soft with Simmons mattresses ~ pillows 
and cushions are especially numerous! Although the room is very spacious, 
it doesn't feel so empty after placing the sofa ~ The bathroom is also very 
large! Bathtub and shower area are perfectly separated. Especially spacious 
is the balcony!  Balcony could be described as huge! If weather is not cold, I 
will lie down outside for a day! Seen from the balcony, you can see the 
whole town, but it is not far away. If the weather is good, you can walk there 
~ [For other aspects] Outside shell of hotel is golden, which was designed by 
a Germany Company from inspiration of pinecone. When I look the building 
from the outside, I always feel that the daylighting is not good, but when I go 
inside, I find that this design is really great! Each floor is wider than the 
higher floor, so the daylight will not be blocked by it!



Intercontinental Davos 3/6



Intercontinental Davos 4/6

Score: 8.8
From Booking.com

If meet with skiing season, hotel reservation could 
be very hard. Both hotel itself and environment 
nearby are wonderful. I booked a  king bed room 
with lake view. It is nice to daze sitting in the 
balcony.

https://www.mafengwo.cn/hotel/7158947.html



Intercontinental Davos 5/6

Score: 8.8
From Booking.com

If meet with skiing season, hotel reservation could 
be very hard. Both hotel itself and environment 
nearby are wonderful. I booked a  king bed room 
with lake view. It is nice to daze sitting in the 
balcony.

https://www.mafengwo.cn/hotel/7158947.html



Intercontinental Davos 6/6

Intercontinental Hotel itself is an international chain of 
five-star hotels. All aspects of service and hygiene level 
are good. Standard room is more than 30 square 
meters.  Hotel has heated swimming pool both indoor 
and outdoor. La Prairie brand is used for spa, beauty 
products and toiletries in the suite. Skiing equipment are 
rentable in hotel. Free shuttle bus, Chinese language 
service and breakfast are provided.

Worthy five-star hotel.  Taking a bus seems not 
convenient.

Highly-recommended hotel, with friendly working staff, 
featured construction, good facilities and free parking.

Good view and facility. Parking charge 40CHF

Environment nearby is really wonderful. Food taste is 
not designed for Chinese and not delicious.

https://www.mafengwo.cn/hotel/7158947.html



TTFF 2020 Ibex Meets Panda: Die digitale Chinawoche 



Fachhochschule Nordwestschweiz (FHNW)
Hochschule für Wirtschaft
_______________________________
Prof. Michael Jeive
Senior Lecturer & Joint-Head of Swiss 
Innovation Centre Shenzhen
_______________________________
michael.jeive@fhnw.ch

Haben Sie Fragen?

Fachhochschule Graubünden (FHGR)
Institut für Tourismus und Freizeit (ITF)
_______________________________
Dr. Thuc Lan Tran
Program Director Joint Program Tourism & Senior 
Research Scientist
_______________________________
Thuclan.tran@fhgr.ch
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