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6 Applied Service Design  

Author:    
Issuing authority:   
Scope:   
Classification:   
Version:   
Issuing date:  
 

Module 

Name Applied Service Design 

Code SIASE ECTS credits 8 

Type Mandatory Elective Module 

Responsible  

Objective In the Applied Service Design module, students work on a real service design 
project. They receive a practical case and develop solutions using the service 
design methodology. Four coaching sessions support the project along the 
Double Diamond process. Additional input sessions provide further methodo-
logical and thematic depth. 

Prerequisites Service Design Methods 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

− apply service design methods in a practical project 
− understand how service design can be combined with evidence-based 

decision-making 
− articulate the value of service design to supervisors, clients or project 

sponsors 
− recognise the boundaries and limitations of service design 

 

Methodological competences: 

− plan a service design project and select appropriate methods 

Social competences: 

− present and position the service design methodology convincingly to cli-
ents or sponsors 
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Self-competences: 

− analyse and reflect on project-specific learnings 

 

Language English 

Learning prerequi-
sites 

Service Design Methods 

Content 

− Practical project using the service design methodology 
− Service Design project planning 
− Communicating and positioning service design 
− Boundaries and limitations of the methodology  
− Combining evidence-based-decision-making with service design 

 

Didactics 

− Lecturing 
− Problem-based learning applied on own project 
− Coaching 
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6 Customer Insights 

Author:    
Issuing authority:   
Scope:   
Classification:   
Version:   
Issuing date:  
 

Module 

Name Customer Insights 

Code SCUINS ECTS credits 4 

Type Mandatory Elective Module 

Responsible  

Objective Understanding the cognitive, emotional, and behavioural processes of cus-
tomers is fundamental, and qualitative research plays a pivotal role in this en-
deavour. These research methods are exploratory in nature, providing valua-
ble insights into individuals' behaviours and experiences within their natural 
contexts. Additionally, qualitative methods facilitate the generation of innova-
tive ideas and the testing of hypotheses. In this module, students will refine 
their expertise in a selected qualitative research method, focusing on the or-
ganisation and analysis of customer insights. The module builds upon the 
foundational knowledge acquired in Market and Social Research. 

Prerequisites Market and Social Research 

Learning outcomes 

Upon successful completion of the course, students will be able to demon-
strate the following professional competencies: 

− Identify the appropriate research method for various contexts (e.g., semi-
structured interviews, focus groups, ethnographic observations, etc.). 

− Select suitable environments and research partners for data collection. 
− Recognise when data saturation occurs during the research process. 
− Identify and mitigate personal biases in research. 
− Adhere to ethical guidelines in qualitative research.  

 

Methodological competencies: 

- Recruit suitable participants for interviews 
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Study course 
Not classified 
X00.10 



Title: 6 Customer Insights - FS26 
Issuing authority:  
Scope:  

 
 

 
6 Customer Insights - FS26-v2-20260112_160708   
Version:     
Issuing date:   2/2 

Institute for Tourism and Leisure 
Study course 

X00.10 
01.02.2026 

 

 

- Evaluate suitable places for observations 

- Conduct interviews and observations while minimizing researcher influence 
on responses. 

- Organise and prepare qualitative data for analysis. 

- Develop a systematic approach to data coding collaboratively within a 
group. 

- Analyse qualitative data and identify key themes. 

- Effectively contextualise secondary data for the generation of primary data. 

 

Social competencies: 

- Collaborate effectively within a research team. 

- Demonstrate empathy in research interactions. 

- Critically reflect on one's role as a social science researcher and the implica-
tions of the primary data generated.  

Language English 

Learning prerequi-
sites 

Market and Social Research 

Content 

- advanced human-centred design approach 

- different qualitative research methods 

- interviews and influence exercises 

- best practice/ bad practice cases 

Didactics 

− Lecture 
− group peer-evaluation 
− Field work  
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6 Entrepreneurship and Business Planning 

Author:    
Issuing authority:   
Scope:   
Classification:   
Version:   
Issuing date:  
 

Module 

Name Entrepreneurship and Business Planning 

Code MENTBU ECTS credits 4 

Type Mandatory Elective Module 

Responsible  

Objective Once the students have taken this course, they should know well the benefits 
of Entrepreneurship and understand the importance of building business 
plans. Students will be enabled to build their business ideas into a compre-
hensive business plan. The business plan will contain the reflection of their 
own role as entrepreneurs to build the business and understand the influ-
ences of stakeholders within the different stages of development. 

Prerequisites Visit of module financial management, knowledge of management theory, 
project management & organization 

Learning outcomes 

Professional competence 

Within the following fields of competence students can: 

−  

− create business plans using an online program 
− create entrepreneurial teams 

 

Apply their knowledge of entrepreneurial thinking by 

−  

− explaining and applying entrepreneurship theory 
− identifying the importance of entrepreneurship 
− describing the challenges an entrepreneur faces when creating 

new business opportunities 
− knowing the factors for entrepreneurial success 

Institute for Tourism and Leisure 
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− designing the transformation of a business idea into a business 
model 

− assessing ethical and sustainability dimensions of business 
models 

 

Methodological competence 

Within the following fields of competence students are able to: 

−  

− apply project management skills in a company’s start-up phase 
− Ability to communicate in a receiver-oriented way 
− shape a critical discussion culture between students and lectur-

ers 
− Ability to innovate 
− conceptualize business ideas 

 

Social competence 

Within the following fields of competence students are able to: 

−  

− carry out group work with students from different backgrounds 
− cooperate in an intercultural context 

 

Self-competence 

Within the following fields of competence students are able to: 

−  

− coordinate different tasks within a group 
− evaluate the own work (business plan) and the own contribution 

to the project work 
− use the English language in discussions, presentations and writ-

ings 

 

Language English 

Learning prerequi-
sites 

Financial Management, General Management, Marketing, Project Management 

Content 

− Introduction to entrepreneurship (definitions and challenges) 
− Development of business ideas on the basis of market analysis 
− Business plan (structure and interrelations) 
− Practical application (creation of an entrepreneurial case by using an online 

business plan program) 
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Didactics 

− Lecture (slide-based teaching methodology with questions & discussion) 
− Theory-practice transfer & case work in groups 
− Accompanied self-study (script-based, accompanied learning group, individual 

tasks) 
− Autonomous self-study (unaccompanied self-study) 
− Game based learning formats (business game) 

 



 
 
 

 

 
Fachhochschule Graubünden 
Scola auta spezialisada dal Grischun 
Scuola universitaria professionale dei Grigioni 
University of Applied Sciences of the Grisons  

 
 

6 Market and Business Implementation 

Author:    
Issuing authority:   
Scope:   
Classification:   
Version:   
Issuing date:  
 

Module 

 

Name Market and Business Implementation 

Code SIMABU ECTS credits 4 

Type Mandatory Elective Module 

Responsible  

Objective In this module, students learn how organizations create, capture, and main-
tain value. The module takes place parallel to the Service Design Methods 
module and is combined with a practical case. The aim is to make developed 
solutions tangible with prototypes, to test them and develop strategies for im-
plementing solutions in the market or company. 

Prerequisites Service Design Methods 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

-         Explain how organizations create, capture, and maintain value 

-         Pratical use of tools and models 

-         Implement a solution based on a lean start-up model 

-         Present a project in an appealing way 

Methodological competences: 

-         Setting up a testing for the developed solution 

-         Apply lean start-up methods for scaling a solution 

Social competences: 

-         Present and discuss different perspectives 

-         Reflection of given cases and own work 
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Language English 

Learning prerequi-
sites 

Service Design Methods 

Content 

-         Customer Journey and Insights 

-         Market Testing 

-         Business-/Lean start-up modelling 

-         Feasibility Studies and Value Mapping 

-         Value Proposition Canvas (Problem fit) 

-         Business Model Canvas 

-         Go/Solution to market (Market fit) 

Didactics 

-         Lectures 

-         Guest Lectures 

-         Guided Self-study 

-         Excursion 
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Author:  
Issuing authority: 
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Classification: 
Version: 
Issuing date: 

Module 

Name Behavioural Economics & Marketing 

Code SBEECO ECTS credits 4 

Type Mandatory elective module 

Responsible 

Objective Professional Competence 

• Integrate Foundational Theories: Develop a understanding of both classical
and behavioral economic theories, including game theory, intertemporal
choice, prospect theory, and dual-system decisionmaking.

• Design Interventions: Formulate and evaluate behavioral interventions (e.g.,
nudges) in tourism or service industry context, considering both their efficacy
and ethical implications.

• Bridge Disciplines: Synthesize insights from psychology and economics to
offer innovative solutions to traditional economic problems.  Methodological
Competence

• Experimental Design and Analysis: Design and conduct rigorous experi-
ments to test behavioral economic hypotheses, including formulating rese-
arch questions, selecting appropriate methodologies, and interpreting results.

• Quantitative and Qualitative Skills: Employ quantitative tools (statistical ana-
lysis, game-theoretic models) and qualitative assessments (case studies, ex-
perimental observations) to analyze decision-making processes.

• Data Literacy: Develop the ability to collect, analyze, and present data effec-
tively, ensuring that conclusions drawn from experimental and market data
are robust and replicable..

Self-Competence 

Director of Studies in Tourism 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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• Reflective Learning: Cultivate an awareness of one’s own decisionmaking
processes, recognizing personal biases and the influence of cognitive heuris-
tics on judgments and behaviors.

• Ethical Reasoning: Enhance ethical sensitivity and responsibility in applying
behavioral interventions and economic policies, ensuring that personal and
professional decisions align with broader societal values.

• Collaborative Skills: Build interpersonal and teamwork skills through group
projects, experimental collaborations, and peer feedback, preparing for inter-
disciplinary work in academic and professional settings.

Prerequisites 1 Tourist Behaviour  

Learning outcomes 

Part 1: Theory 
Module 1: Introduction & Game Theory Basics 

• Learning Goals, Examination, etc. (MG)
• What is an Experiment? Kick-off Groupwork (MG)
• Introduction to Game Theory & Nash Equilibria (MG)
• Fairness & Altruism in Economic Interactions (AKK)
• Ultimatum Game & Dictator Game (AKK)
• Auctions & Bargaining (AKK)

Module 2: Time Risk and Uncertainty

• Introduction to Prospect Theory & Loss Aversion (MG)
• Hyperbolic vs. Exponential Discounting (MG)
• Advanced Concepts in Prospect Theory & Loss Aversion (AKK)
• Framing & Reference Points (AKK)

Module 3: Psychology of Decision Making

• Dual System Thinking – Kahnemann & Tversky (MG)
• Cognitive Biases & Heuristics (MG & AKK)
• Emotions & Decision Making (AKK

Part 2: Application 
Module 4: Nudging versus Dark Patterns 

• Choice Architecture (MG)
• Libertarian Paternalism & Introduction to Dark Patterns (MG)
• Combating Dark Patterns (AKK)
• Ethical Considerations (AKK)

Module 5: Market Behavior and Consumer Choices

• Bounded Rationality and Satisficing (MGo)
• Mental Accounting and Consumer Spending Patterns (MGo)
• Pricing Strategies and Perceptions of Value (AKK)

Module 6: Social Influences on Economic Behavior (Mauro Gotsch)

• Social Norms and Conformity in Markets (MGo)
• Herd Behavior and Social Learning (MGo)
• Trust and Reciprocity (AKK)
• Ultimatum Game & Dictator Game (AKK)
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5 Customer Experience Management 

Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Customer Experience Management 

Code CXM ECTS credits 4 

Type Mandatory elective module 

Responsible 

Objective Customer experiences define the modern competition, and customer experi-
ence management is the new marketing. With a systematic customer experi-
ence management, it is possible to collect, design and improve the customer 
experience. 

Prerequisites 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

− know fundamental of customer experience management
− systematically collect, design and continuously improve the customer ex-

perience
− understand the requirements for successful customer experience ma-

nagement.
− set up a concept for measuring the customer experience

Methodological competences:

− apply selected methods for designing the customer experience
− measure the success of initiatives in a customer journey

Social competences:

− reflect on and discuss results of each other's results
− Self-reflection of an own customer journey

Director of Studies 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Evidence-Based Decision-Making 

Code SIEVBA ECTS credits 4 

Type Mandatory elective module 

Responsible tbd 

Objective In this module, students learn to make evidence-based decisions and how a 
decision-making approach can be applied in service design. The aim is to fos-
ter the ability to deal with data (Data Literacy), as Data literacy is the founda-
tion and an important skill of digitalisation.  

Prerequisites none 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

− understand the goal of evidence-based decision-making with data
− define the dimensions of data literacy
− using data as a means to an end in the service design process, projects

or campaigns

Methodological competences: 

− integrate the dimensions of data literacy in the service design process

Social competences:

− gain data competences to consider digitalisation as a means to the end
in service innovation

Director of Studies 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Service Design Methods 

Code SDM ECTS credits 4 

Type Mandatory elective module 

Responsible 

Objective The module is structured along the Double Diamond Process and the 4 pha-
ses "Discover", "Define", "Develop" and "Deliver" (Liedtka et al., 2011 and Stick-
dorn et al., 2018). For each phase, concepts, and methods of the service de-
sign approach are developed in class. The module Service Design Method is 
building up and deepening the module “Design Thinking” and serves as a ba-
sis for the upcoming module in which the methods will be applied practically. 

Prerequisites 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

− describe the service design mindset
− apply service design methods
− know how to develop or optimise a service
− analyse a problem with systems thinking
− identify customer needs and user experience
− deliver a solution with an experience prototype

Methodological competences:

− use service design methods and tools along the process in a goal-ori-
ented way.

Social competences: 

− work in a team
− facilitate a workshop

Director of Studies 
Institute for Tourism and Leisure 
Study course 
Not classified 
X00.10 
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Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Stakeholder Management 

Code SSTAMA ECTS credits 4 

Type Mandatory elective module 

Responsible 

Objective Stakeholder management means building and maintaining relationships with 
stakeholders, such as customers, suppliers, employees, directors, authorities, 
shareholders, trade unions or the community. It is an essential element for 
the success of any project or organisation. In this module, student learn how 
to identify, handle and communicate with stakeholders. Furthermore, stu-
dents learn how to market themselves in order to achieve the set goals. 

Prerequisites none 

Learning outcomes 

On successful completion of the module, students will be able to: 

Professional competences: 

− explain the importance of stakeholder management
− identify, acquire and manage relevant stakeholders.
− donduct a stakeholder analysis
− systematically plan an organisation's relationships and interactions with

existing and potential customers (CRM-Strategy). 
− implementing a project successfully against resistance
− name different CRM-tools and describe functionalities.

Methodological competences:

− create a stakeholder portfolio and classify stakeholders accordingly.
− contact relevant Stakeholder (Networking)

Social competences:

− communicate stakeholder-friendly.

Director of Studies 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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Author:  
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Version: 
Issuing date: 

Module 

Name Strategic Innovation Management 

Code SISTRA ECTS credits 4 

Type Mandatory elective module 

Responsible 

Objective Students learn about the strategic aspects of innovation management and 
address, for example, the question of what worth innovations and resources 
have for companies and how these can be used effectively and efficiently. 
Students learn about different methods of identifying and defining a forward-
looking innovation strategy.  Furthermore, the module deals with the prerequi-
sites for a successful company organisation and the composition of powerful 
innovation teams. 

Prerequisites 

Learning outcomes 

On successful completion of the courses, students will be able to: 

Professional competences: 

− explain the sources, types, and structures of innovations.
− know different innovation strategies.
− apply criterias that can be used to select innovation projects.
− know organisational structures that promote innovation.

Methodological competences:

− deepen and present one topic in a lecture.
− independently deepen the knowledge gained in the lecture with the help

of the recommended reading.

Social competences: 

− work on a topic in a group
− reflect the own/well-known company in the light of innovation theory

Director of Studies 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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Module description Mountain Tourism Manage-
ment, Bsc in Tourism. 

Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Applied Leisure Management: The Case of Mountain Tourism 

Code MINLMT ECTS credits 4 

Type Mandatory elective module, Minor 

Responsible 

Objective Students gain relevant knowledge and skills in order to master marketing-re-
lated and managerial challenges relating to Alpine transportation systems 
(cable cars) in the context of alpine tourism destinations. 

Prerequisites None 

Learning outcomes 

Professional competences: 

− To understand fundamentals and the structure of mountain tourism In-
dustry.

− To understand the relevance and the basics of change management pro-
cess.

− To differentiate pricing strategies in mountain tourism.
− To understand approaches and implications of the regional responsibility

concept (sustainability and ethics).

Methodological competences: 

− To analyze mountain tourism industry Change processes and to evaluate
an Owner Strategy (Case).

− To analyze and apply financial benchmarks in mountain tourism.
− To be aware of and to analyze aspects of seasonality and diverse de-

mand structure.

Social competences: 

− To work in groups and communicate results.

Director of Studies in Tourism 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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− To interact in role play.
− To individually reflect on learnings.

Language EN 

Learning prerequi-
sites 

Main prerequisites for this module are a basic understanding of alpine tourism 
markets and an understanding of the principles of the market mechanisms of de-
mand and supply. 

This module builds on knowledge from other modules such as Tourism 1: Market, 
Consumer Behaviour as well as Tourism 2: Management. 

Content 

I: Introduction and basic structure (Lectures, news and practical cases, group 
work, moodle) 

• Environmental and market analyses

• Current issues, facts & figures of industry development and their impact

• Seasonality and service structure

• Pricing Strategies

• Aspects of Sustainability and Corporate Regional Responsibility

II: Change Management and Stakeholder Interests (Lectures, case study, group 
presentation, moodle) 

• Managerial concepts of mountain railways

• Change Management and Consulting

• Financial structure and benchmark analyses

III: Presentation and Interaction (Group work and role play) 

• Communication Strategy

• Evaluation of stakeholder interests

IV: Reflexion (Learning journal) 
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Aviation Management 

Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Aviation Management 

Code MINAVI ECTS credits 4 

Type Mandatory Elective Module 

Responsible 

Objective Through the use of theoretical knowledge, students familiarise themselves 
with the aviation industry from a practical perspective and develop a better 
understanding of the special features of this sector. Students also learn how 
companies in the aviation industry are managed. 

Prerequisites None 

Learning outcomes 

Professional competence: 

− Students are able to take on managerial tasks in the aviation industry.
− Students are capable of talking knowledgeably about topics relating to

aviation policy.
− Students understand how advantages are created within the network

economy.
− Students understand how airlines’ prices are put together.

Methodological competence:

− Students can implicitly assess customers’ needs.

Social competence:

− Students can organise themselves in teams and distribute work in the
best way possible.

Self-competence: 

− Students are able to understand an academic article and present it in
summarised form.

Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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Cultural Tourism Management  

Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Cultural Tourism Management 

Code MINCUT ECTS credits 4 

Type Mandatory Elective Module (Minor) 

Responsible 

Objective Students recognise the value of culture as a vessel for tourism. They identify 
the different forms culture has and know how to analyse their appearances in 
various (touristic) settings. Especially the taught research methods are trans-
ferrable to related fields in tourism. 

Prerequisites none 

Learning outcomes 

Professional Competencies 

The students 

− gain analytical competencies regarding culture and the ability to contex-
tualise it on a meta-level

− recognise the paradoxical point of culture in money-driven societies and
how to mitigate this possible threat within a touristic setting

− foster their entrepreneurial thinking skills within a cultural tourism con-
text

− gain knowledge regarding social responsibilities of culture driven initia-
tives within the tourism industry

Method Competencies 

The students 

− foster their methodological abilities by conducting socio-anthropological
field work

Institute for Tourism and Leisure 
Study course 
Not classified 
X00.10 



Title: Cultural Tourism Management - TOM23 
Issuing authority: 
Scope: 

2/4 

Institute for Tourism and Leisure 
Study course 

− are able to apply analytical skills to multi-faceted cultural contexts in or-
der to fully understand them

− are able to gain in-depth knowledge about a significant cultural site by
applying academic research methods

Social Competencies 

The students 

− gain the ability to work in groups and discuss cultural tourism related to-
pics from various perspectives

− recognise the multi-faceted nature of culture and its – probably – juxta-
positioned status within tourism

Self-Competencies 

The students 

− are encouraged to self-reflect their knowledge, methodological rig-our,
and skills on a regular basis

− foster their performance competencies by interacting with real-life pro-
fessionals within a cultural tourism setting

Language EN 

Learning prerequi-
sites 

Content 

Three topics shall be analyzed, if applicable on the example of Giovanni Segantini 
(students are allowed to choose their own example case) 

- Cultural Tourism & Architecture

- Cultural Tourism & (Art) Museums
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Module description Media & Public Relations, Bsc in 
Tourism 

Author:  

Issuing authority: 

Scope: 

Classification: 

Version: 

Issuing date: 

Module 

Name Media & Public Relations 

Code MINMPR ECTS credits 4 

Type Mandatory elective module, Minor 

Responsible 

Objective Students gain comprehensive insights and skills, which will enable them to 

effectively manage organisational communication in the field of tourism 

and beyond. 

Learning outcomes 

Professional competence: 

- You understand the role and function of Public Relations as a discipline

within broader corporate or organisational communication

- You are familiar with the intricate workings of the media, as well the im-

plications of current major changes in the media landscape and their

impact of media relations work.

- You understand the impact of media relations and PR on organisation’s

reputation.

- You are well-equipped to manage industry issues and are fit to embrace

ethical, environmental, societal and humanitarian considerations in me-

dia relations work.

- You know the instruments in the environment of PR / media relations /

event communication within the Swiss tourism industry.

Methodological competence: 

- You have gained insight into the channels of successful organisational

communication.

- You know the rules and requirements for successful communication

- You know how travel journalism works worldwide.

Director of Studies in Tourism 

Institute for Tourism and Leisure 

Study course 

1 
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Issuing authority: 

Scope: 
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Version: 

Issuing date: 2/3 

Institute for Tourism and Leisure 

Study course 

15 

- You have perfected and developed your writing and rhetoric skills.

Personal communication and social skills: 

- You know the communicative means and methods needed for success-

ful travel journalism.

- You know the procedures for fostering constructive relationships with

media and organisational stakeholders and can deal effectively with di-

verse stakeholder groups.

- You have developed your presentation, interview and moderation skills

and recognise the importance of authentic personal communication

and personal branding.

Language EN 

Learning prerequisites 
Essential: Good spoken English 

Desirable: Interest and possibly experience with media and Public Relations 

Content 

- Theoretical framework for public relations as a discipline

- Stakeholder mapping and the importance of a comprehensive commu-

nication strategy

- Media as multipliers and influencers (media landscape Switzerland)

- Challenges and opportunities in the Swiss media landscape and the in-

ternational media

- First-hand information on the PR and communication practices of Swit-

zerland Tourism and Davos Klosters, one of the most important tourism

destinations in Switzerland, with practical tips on media, PR and event

communication.

- The art of writing comprehensible and targeted messages and texts

- Rudiments of media relations:

- Media planning / strategy

- Cultivating good relationships with the media, bloggers and influencers

- How to manage public relations campaigns

- How to work effectively with traditional and social media

- Responding to enquiries

- Monitoring and measuring success

- Tools and methods for media relations (media releases, media list,

questions and answers, press conferences, interviews, media trips)

- Event communication
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Module description Niche Tourism, Bsc in Tourism 

Author:  
Issuing authority: 
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Classification: 
Version: 
Issuing date: 

Module 

Name Niche Tourism 

Code MINNIC ECTS credits 4 

Type Mandatory elective module, Minor 

Responsible 

Objective You learn to identify interesting niche tourism products, understand the 
framework conditions and successfully assess the challenges associated 
with the implementation process. 

Prerequisites 

Learning outcomes 

Professional competence 
In order to increase student’s competence in their professional expertise, af-
ter this module students will be able to apply their gained theoretical know-
ledge in sustainability, ethics and the national and international tourism market 
throughout analyzing and assessing the framework conditions of different ni-
che products and their specific environments. 

Methodological competence 

In order to train student’s competence on methods, after this module stu-
dents will be able to categorize throughout a scientific literature research the 
framework conditions within a self-chosen niche, and assess and evaluate its 
tourism development conditions. 
They will also be able to analyze throughout practical experiences and asses-
sments during field excursions the challenges and chances of different ni-
ches with the goal to be able to give advises for the development of touristic 
niche products by themselves. 

Social competence 

In order to strengthen their social competences students will be able to better 
cooperate and discuss complex situations within a group context, and 

Director of Studies in Tourism 
Institute for Tourism and Leisure 
Study course 



Fachhochschule Graubünden 
Scola auta spezialisada dal Grischun 
Scuola universitaria professionale dei Grigioni 
University of Applied Sciences of the Grisons 

Transforming Tourism. Sustainability & Resilience - 

Author:  
Issuing authority: 
Scope: 
Classification: 
Version: 
Issuing date: 

Module 

Name Transforming Tourism. Sustainability & Resilience 

Code MINSUS ECTS credits 4 

Type Mandatory elective module. 

Responsible 

Objective Students gain relevant knowledge and skills in order to transform tourism 
into a sustainable and resilient future-proof industry. 

Prerequisites None 

Learning outcomes 

Professional competences: 

− To understand fundamentals of resilience and sustainability.
− To understand practical issues and challenges of barrier-free tourism.
− To understand the principles of climate-friendly mobility solutions.
− To understand the market development, trends and consumer demands.
− To have insights in the development of out-going tourism (tourism in de-

veloping countries).

Methodological competences: 

− To assess resilience and sustainability of a destination.
− To reflect the tourism development in a destination (Case).
− To apply different tools and project approaches to support transfor-

mation of tourism .

Social competences: 

− To work in groups and communicate results.
− To interact in role play.
− To individually reflect on learnings.

Director of Studies in Tourism 
Institute for Tourism and Leisure 
Department 
Not classified 
X00.10 
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