
Fundamental knowledge in business administration 
and research methods form the basis of the interdis-
ciplinary programme. It is complemented by special-
ised modules dealing with various aspects of business 
administration as they relate to tourism. The modules 
of the Major Tourism take place across all three semes-
ters, creating the necessary professional identification 
at an early stage.

The master-level research methods modules take place 
during the first semester so that you are prepared for 
the practical projects in the second semester. The mas-
ter thesis is the capstone of the programme.

Full-time study programme (3 semesters / 1.5 years)*
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* May be subject to change

General Management 
  Managing People 
  Managing Organisations 
  Managing Stakeholders

Major Tourism 
  International Tourism Management 
  Strategic Innovation Management 
  Sustainability

Applications in practice 
  Master Thesis 
  Research Projects 
  Research Methods



Many of the students work in the tourism industry 
while studying for the master's at the same time. Your 
study plan can be tailored towards your individual 
requirements. 

You can complete your studies in four or more semes-
ters. This does not apply to international students with 
a student visa.

Part-time study programme (4 semesters / 2 years)*

* May be subject to change
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